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Nestlé Vietnam Ltd.
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138-142 HaiBa Trung Street, District 1, Ho Chi Minh City, Vietnam
Tel:(84-28) 3911 3737 - Fax: (84-28) 3823 8632
Website: www.nestle.com.vn
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Nestlé Group

Food has the power to
enhance life for everyone,
today and for generations
to come. We unlock this
power with our healthy,
delicious and convenient
food and beverages.

The history of Nestlé dated Meeting the needs of a
back in 1866 when a growing population
52-year-old Henri Nestlé, a responsibly, with
Swiss German pharmacist, affordable nutrition.
developed a pioneering Helping advance the
nutritious powdered milk health of our planet and
formula that saved the life ensuring there will always
of a premature baby. Since be enough nutritious
then “Good food, Good life” food, grown sustainably.
has been the mission of the Few companies have the
company that he set the people and culture, the
foundation over the last knowledge and resources,
150 years. the scale and sheer
ambition to meet such
Today Nestlé is the world's challenges. We do.
largest food and beverage
manufacturer. Headquar- We are Nestlé, the
tered in Vevey, Switzerland, Good food, Good life
we have more than 2,000 company.

brands ranging from global
icons to local favorites, and
we are present in 187
countries around the world.

5 years of enhanci
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Our purpose

We unlock the
power of food to
enhance quality of
life for everyone
today and for
generations

to come.

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 04
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Where we make an impact

We at Nestlé touch billions  Guided by our values

of lives worldwide; from the  rooted in respect - Respect
farmers we work with to the  for others; Respect for
individuals and families who  diversity and Respect for

enjoy our products, the the future, we work
communities where we live  alongside partners to
and work, and the natural create shared value -
environment upon which we  contributing to society
all depend. while ensuring the

long-term success of our
Our purpose drives us to do  business. We call this
at 3 levels of impact: for Creating Shared Value,
individuals and families, and we embed it in
for our communities and everything we do.
for the planet. With these 3
levels of impacts, we have
defined three overarching
ambitions which will guide
our work towards achieving
our 2030 commitments and
supporting the achievement
of the UN Sustainable
Development Goals.

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives
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FOR INDIVIDUALS
AND FAMILIES

Help 50 million children
lead healthier lives

Products

FOR OUR
COMMUNITIES

Help to improve 30
million livelihoods in
communities directly

connected to our
business activities

FOR THE PLANET

Strive for zero
environmental impact
in our operations

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 06
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Nestlé

in Vietnam

-25 years

of enhancing
Vietnamese lives

Consistent with our
purpose that “We unlock
the power of food to
enhance quality of life for
everyone today and for
generations to come”, over
the past 25 years in
Vietnam, Nestlé has been
consistently creating
shared value with the
community as well as
developing sustainable
business activities in
Vietnam.

Planet

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 07
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The milestones of Nestlé
in Vietnam

Established La Vie

Company, a joint venture Inaugurated the Nestlé
between Perrier Vittel factory in Dong Nai
(part of the Nestlé Group) province where products
and Long An Trading like NESCAFE, MILO,
Company and MAGGI are made

1992

(1995 ]

Established

Nestlé Vietnam Co., Ltd.
and started construction
of the Dong Nai Factory

Over the past 25 years, with outstanding achievements
contributing to improving community health, increasing
the state budget, and the country's socio-economic
development, Nestlé Vietnam has been honored and given
prestigious awards by Central and Local Government
organizations.



About Nestlé Individuals & Families Communities Planet  Products 0000

Joined hands with the
government to support front
liners during the Covid-19
pandemic by providing nutrition
products, medical masks, and
financial assistance; encouraged
and supported more than 24,000
small business partners

Inaugurated Inaugurated the including cafes, street food
the Tri An Factory production line Inaugurated the vendors, and school canteens
Expanded the MAGGI specializing in of decaffeinated NESCAFE Dolce Gusto o overcome difficulties after
production line of the manufacturing coffee beans at the Capsule production line  the pandemic.
Dong Nai Factory NESCAFE Tri An Factory in Tri An Factory

ﬂm

ﬁmﬂmmm

Irzm

mmm m

Started operating Started construction  Expanded Inaugurated Completed Phase 2 of

of the Hung Yen of the Tri An Factory  the production line the Bong Sen Factory Nestlé Bong Sen factory

province factory, to produce NESCAFE,  of ready-to-drink  In Hung Yen province expansion project and

its second in the country, and acquired the MILO products to produce milk and inaugurated the first

where the company Binh An Factory ready-to-drink MILO distribution center applying
produces La Vie to produce MILO products, and inaugurated  Obiter Robot automation

bottled mineral water ready-to-drink products a modern distribution technology in Hung Yen province.

center in Dong Nai province.

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 08
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Nestlé in Vietnam: Facts and figures

MILO, NESCAFE, MAGGI, NAN, NESTLE MILK, LA VIE - The main brands of Nestlé in Vietnam

.||
FACTORIES

eco 1 FACTORY
in Hung Yen province
producing MILO RTD
and instant milk.

ee0 2 FACTORIES
in Long An and Hung Yen
provinces producing
La Vie mineral water.

eee 3 FACTORIES
in Dong Nai province
producing NESCAFE,
MILO, and MAGGI.

N

N7

0, 2700

MILLION uUsD

Average value of
Vietnamese coffee
that Nestlé purchases
each year

® VIETNAM'S LARGEST
COFFEE BUYER

accounting for
20% of Vietnam's
coffee export

2812

EMPLOYEES

nationwide.

eTOP 3

in the 2020 survey of the
100 best workplaces

in Vietnam, and number 1
amongst multi-national
companies

BEST PLACES

TO WORK 2020

anphabe

of 2019.
\

650

é MILLION USD

Total investment capital
in Vietnam by the end

AN

: COUNTRIES

5 continents: markets where
Nestlé exports products made
in Vietnam such as MAGGI,
NESCAFE, MILO, NESCAFE
Dolce Gusto and decaffeinated
coffee beans

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 09



The efforts to
realize the
commitmentin
Vietnam

Guided by the Nestlé
Purpose and Values,
Nestlé in Vietnam is
committed to creating
positive impact to

3 LEVELS OF
IMPACTS

For individuals & families
For communities

For the planet

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 10
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INDIVIDUALS & FAMILIES

Enabling healthier and happier lives

To realize the Commitment of Nestlé Group:
“Help 50 million children lead healthier lives”, Nestlé Vietnam commits:

v Offering tastier and healthier choices

V Inspiring people to lead healthier lives

v/ Building, sharing and applying nutrition knowledge




About Nestlé

Individuals & Families

Communities Planet  Products

Offering tastier and healthier choices

e Launch more nutritious foods and beverages especially for mothers - to be, new mothers and children

Nestlé NAN

Nestlé NAN Supreme 3
HM-0O (Human Milk
Oligosaccharides) is a
special component of
breast milk. HM-Os are
scientifically proven to help
strengthen children's
immunity. NAN Supreme 3
with Nestlé's exclusive

2 HM-0Os formula supports
the formation of a healthy
intestinal microflora, which
helps reduce children’s risk
of lower respiratory tract
infections while reducing
the likelihood of having to
take medicines.

Nestlé NAN Organic

The ingredients of NAN
Organic 3 for 2-6-year-old
children are certified 100%
organic by the National
Association for Sustainable
Agriculture Australia
(NASAA). It has superior
whey protein and 100%
organic lactose, which help
reduce constipation in
children and support their
digestive system, enable
them to easily absorb
nutrients, and support in
creating a solid foundation for
development. DHA & ARA are
two special fatty acids that
help children’s brain develop-
ment and improve vision.
Zinc, Vitamin C & D also help
boost children’s immunity.

Nestlé NAN Optipro 4
NAN Optipro 4 for children
2 to 6 years' old contains
Advanced Protein and 33
important nutrients that
support children’s digest
system and contribute to
healthy weight gain. With
100 million BIFIDUS BL
probiotics, NAN Optipro 4
also helps to enhance
children immune system.

NAN OPTIRPO KID RTD
Available in convenient,
ready-to-drink format, NAN
Optipro Kid has an
advanced Swiss formulation
with added HMO — 2'-FL,
supporting improved
digestion and immunity and
providing other essential
nutrients to support
children's good growth in
the pre-school stage and
beyond.

NAN;/|
T OPTIPro «d |

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 12
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Nestlé CERELAC

Available in a variety of
delicious flavors, Nestlé
CERELAC for children
over 6 months old is
fortified with zinc, iron,
calcium and other vitamins
— essential nutrition for
kids when they reach the
weaning age.

;

Nestie.

Cerelac }

Lita. mL site.

Gerber Organics

The GERBER Organics
weaning snack for children
aged 8 to 24 months old is
certified as 100% organic
by the U.S Department of
Agriculture (USDA)
standards. In addition to
using safe sources for its
refined ingredients,
GERBER Organic weaning
food also provide two
essential nutrients —
vitamin E and iron — which
contribute to strengthen-
ing the immune system
and helping children to
grow healthier.

Nestlé Milk

Nestlé RTD Milk with
Nutristrong formula from
Nestlé Switzerland is an
exemplary achievement of
Nestlé after many years of
research on the physical
status of Viethamese
children in the growing up
phase. With the exclusive
Nutristrong formula, each
Nestlé milk block contains
25% of a child’s daily
calcium needs. Also
packed with other
important necessary
nutrients that support
strong bones, the Nestlé
RTD milk with Nutristrong
helps children grow stronger.

_ Nestle.
@

NutriStrong




About Nestlé

Nutren Junior

Nutren Junior is a
nutritious formula milk
product of Nestlé's Health
Care Unit. It is ideal for
children aged 1 to 10 years
old suffering malabsorp-
tion, who are in the
process of recovering from
illnesses, or are deemed
malnourished. Its special
formula is supplemented
with ingredients such as
whey protein to improve
digestion, Synbiotics
(Probiotics & Prebiotics) to
improve immunity and
digestive health, and DHA
to enhance brain and visual
development.

g E (T

JUN/OF

Camplete Nuttio?

Individuals & Families

Communities Planet  Products 00000

Malt Beverage Breakfast Cereals

Nestlé Breakfast Cereal
with full grains as the main
ingredient brings you and
your family a tasty healthy
and convenient breakfast.
Full grain is the key
ingredient for a balanced
diet. The Nestlé breakfast
cereal with low fat, high
fiber, provides 25% of
vitamins and minerals per
servings based on the
Recommended Daily
Allowance (RDA).

MILO is a nutritious energy
drink with extracts from
whole grain barley, milk
and cocoa powder. It is
also fortified with vitamins
and minerals, providing
balanced nutrition for
children from six to
12-years of age. The
wholegrain barley in MILO
provides long-lasting
energy for study, sports
and other physical
activities. MILO products
include: MILO powder,
MILO 3 in 1, MILO ready to
drink (RTD). Besides MILO
can is a favorite drink for
active teenagers (13 - 19
years old).

Nestlé Cereal Powder

Nestlé NESVITA, a whole-
grain cereal powder,
contains essential nutrients
and is the perfect way to
inject vitality into the day.
Nestlé NESVITA is imbued
with essential nutrients
such as calcium, fibre, iron,
Vitamin A and reduced
sugar wholegrain cereal,
making it an ideal option
for women who need to be
fit and healthy for a busy
day at work and at home
taking care of family.

Rt o = N

| it
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MAGGI products are indispensable tools in Vietnamese kitchens, helping cooks
N prepare delicious and nutritious family meals on a daily basis. Items in the MAGGI
y ; line include soy sauce, oyster sauce made with pure oyster extract, and fish sauce
\ made with natural ingredients. MAGGI sauces are ideal for the preparation of
L Y < Vietnamese dishes, while MAGGI bouillon imbues recipes with sweet, meaty
| I 2 ’? v flavours. MAGGI chilli sauce, on the other hand, uses only fresh, ripe chilis, and is
] ih" 3 free of artificial preservatives, making meals more delicious.

¥

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives |
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® Further decrease of sugar in products
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Inspiring people
to lead healthier lives

Leverage our marketing
efforts to promote healthy
cooking, eating

and lifestyle

® MILO sports activities

In order to build an active
balanced life style for young
children, Nestlé MILO
promotes the school sports
movements. From National
Hoi Khoe Phu Dong
Football Tournaments, Ho
Chi Minh City School
Basketball Tournaments,
Swimming Tournaments,
Vovinam Tournaments for
children... to annual sports
events innitiated by Nestlé
MILO such as Energy
Camp, Walking Day..., all
those efforts are aimed at
giving more chances for
children to play sports.

Communities Planet  Products

Nestlé MILO believes that a
good nutrition coupled with
physical exercises will help
Vietnamese children to
grow at their fullest.

® “Choose wellness,
Choose Nestlé"”

To raise awareness of

nutrition and health among

consumers, especially whom

are in rural areas, since
2010, Nestlé has
implemented “Choose
wellness, Choose Nestlé"”
roadshow program in many
provinces with activities
such as nutrition
consultation, product

sampling, cooking shows....

Until now, there are 10,725
roadshows held in 58
provinces, reaching about
5,539,000 consumers. The
program will continue to

expand in the coming years.

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 17

® MAGGI Cooking Hub

MAGGI Cooking Hub
contains 300 cooking
formulas on website
www.maggi.com.yn, which
brings you and your
families tasty meals for
criterias:

« New & Tasty

® Easy & Convenient

* Good for health

contains 300
cooking formulas
on website
WWW.Maggi.com.vi
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Apply and explain
nutritional information
on packs and online

® Nutritional Compass

The Nestlé Nutritional
Compass can be found on
almost all Nestlé products
worldwide. It offers
at-a-glance information to
help consumers understand
the nutrition value of each
product and make the right
choices for their own
wellbeing and that of their
family.

The Nutritional Compass
can be found on the
packaging of most Nestlé
products in Vietnam.

Communities Planet  Products

Offer guidance on portions
for our products

® GDA
(Guideline Daily Amount)

In addition to the Nutritional
Compass, a Guideline Daily
Amount (GDA) is also
featured on Nestlé’s
product packaging. GDAs
are a guide to how much
energy and key nutrients
the average healthy person
needs in order to have a
balanced diet. GDA labels
tell you at a glance how
much of each key nutrient
(i.e. calories, sugars, fat,
saturates and salt) is
contained in a portion of
food within the context of
the average daily
requirements for each.

In Vietnam, GDA has been
introduced on the
packaging of Nestlé MILO,
NESCAFE, NESTEA,
MAGGI, Nestlé Milk and
Yogu..

Nutritional Compass

Ban cd biét ?
Hat nem MAGGI Cao Cap Mdi them
dinh du@ng cho biia @n nha:
- B sung vi chat Sat.

NUTRITIONAL COMPASS ®
® Nhin higu da dugc ding ky clia
Société des Produits Nestlé S.A.

o' Nang Chétbéo| Natri
'B8HA A
7,7l O LT Bl (T

**9% mil 0 ing nhu chu dinh dung hing ngiy cho ngubl tring thnh

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives [ 18
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Develop, share and
apply nutrition
knowledge

Scientific workshops
on nutrition

The Nestlé Nutrition
Institute works closely with
nutritionists and leading
doctors in Vietnam and
around the world to
regularly hold seminars for
health professionals,
supporting them in
keeping up-to-date on the
latest trends and
information on nutritional
science.

m - 25 years of enhancing Vietnamese lives | 19

Workshop to share experiences

on building nutrition labels

In collaboration with the
Ministry of Health and the
participation of leading
nutrition and health
experts, Nestlé Vietnam
organized workshops
focusing on solutions to
support the development
of a healthy food
environment. These
solutions include Nutrition
Labeling, which clearly
discloses nutrition
ingredients to help
consumers understand the
ingredients of food they
take. Other solutions
include establishing a food
classification system to
identify foods that are
more beneficial to health
and developing
regulations on the
marketing of unhealthy
foods and ethical
principles in marketing
food products for children.

Nestlé Vietnam has also
signed a Memorandum of
Understanding with the
Department of Preventive
Medicine of the Ministry of
Health in communication
initiatives to improve
people’s knowledge of right
nutrition as well as support
the development of nutrition
criteria for some popular
foods and drinks, based on
the recommended
nutritional needs of
Vietnamese people.
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Nestlé for
Healthier Kids

Launched in Vietnam, this
global initiative aims to
improve nutrition
knowledge and practices
for children aged 6 to 12 by
promoting nutrition
education, encouraging a
balanced diet, and
promoting physical activity
and a healthy lifestyle.

Individuals & Families

Communities Planet Products 00000
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Apart from classroom
nutrition lessons, students
can participate in outdoor
interactive activities such as
gardening, knowledge
sharing or physical activity
contests. Over the years, the
program has reached over
32,000 students in 9
provinces (Bac Ninh, Hai
Duong, Ninh Binh, Nam
Dinh, Hung Yen, Dak Lak,
Lam Dong, Dong Nai and
Can Tho).

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 20
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Enhancing
rural livelihoods

Improve the livelihood
for Vietnamese coffee farmers & 3

The global NESCAFE PLAN
for Sustainable Coffee
Development was launched
in Vietnam in 2011. Through
this project, Nestlé Vietnam
brings experiences in
coffee farming and
production to help
Vietnam's coffee industry
develop sustainably, improve
the value of coffee beans,
and enhance the lives of
Vietnamese coffee farmers.

Cooperating with the
Western Highlands
Agriculture and Forestry
Science Institute (WASI),
Nestlé Vietham has
implemented the project in
the provinces of Lam Dong,
Dak Lak, Dak Nong, Gia Lai.
Additionally, in Kon Tum
province, the NESCAFE
Plan provides seedlings
and technical training to
farmers to support the
rejuvenating program for
Vietnamese coffee plants.

MILLION

high-yield and
disease-resistant
plantlets to farmers.

Dlstrlbutmg CONDUCTING

260,000

training sesions

on sustainable & <
farming m
techniques

@ Developing

Rejuvenating over®@ 2 1 000
46,000 E.%Ru“é'é‘ﬁ.oms
HECTARES to be the 4C

of aged coffee areas

international coffee certified

REDUCING A Hena ncres
40%

of irrigation water use,
Reducing the use

of chemical fertilizers
and pesticides by 20%

Helping increase

INCOME

30%-100%

with model of intercropping,
improving their livelihood

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 22
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Enhancing the stature and
endurance of

Vietnamese people:
“Activ Vietnam” Program

In 2016 Nestlé Vietnam in
cooperation with the
General Department of
Sports and Physical
Training, the Ministry of
Education and Training
implemented program 3 of
the National Project 641 —
"Enhancing the stature and
endurance of Vietnamese
for the period of 2011 -
2030". With the name
"Activ Vietnam", Program 3
of Project 641 has the
content of promoting active
lifestyle, regular exercise in
the community in general
and especially children
aged 6-17 in particular.

Nestlé in Vietnam - 25 years of enhancing Vi

Communities Planet

The goal of the program is
to support the local
community in physical
education and sports
movements, provide sports
facilities in schools, and
encourage parents to
create conditions for active
children. The program
includes a series of sports
activities such as Hoi Khoe
Phu Dong Sport Festival,
Ho Chi Minh City Student
Basketball Tournament,
Vovinam Tournament,
Swimming Tournament,
Energy Camp, Walking Day
to Raise funds for school
sports... The program is
implemented in Hanoi, Ho
Chi Minh City and
continues to deploy in
other in other provinces.

Products

NANG DONG
VIETNAM
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Respecting and
promoting human rights

Empower women

Starting in 2013, Nestlé
has signed a commitment
to implementing the
Women's Empowerment
Principles with the UN
Women, a 7-Step Action
Plan for Business to
Enhance Gender equality
and empowerment of
women in order to
participate fully in all
economic activities in the
workplace, in the market-
place and within the
community, contribute to
building a stronger
economy, improving quality
of life for women, family
and society. To fulfill this
commitment, gender
equality and empowerment
are being implemented by
Nestlé Vietnam through the
NESCAFE Plan and the
“Chi NEST"” (Mrs. NEST)
projects.

Communities Planet  Products

In the central highlands,
the NESCAFE Plan project
started in 2011 to train
female farmer group
leaders to be a bridge to
communicate the knowl-
edge and experience of the
project to coffee farmers.

The “Chi NEST” project,
launched in 2016, has now
expanded to over 2,000
communes in 20 provinces
and continues to expand
nationwide. Through the
Provincial Women's Union
and the Women's Union in
each commune, Nestlé
Vietnam builds a female
team called “Chi NEST”
(Mrs. NEST), who will be
provided with the neces-
sary information on
nutrition, health, and
products, and will eventual-
ly become Nestlé represen-
tatives bringing this
knowledge to women and
other households in each
commune.

Nestlé in Vietnam

In addition to generating
additional income for rural
women, this activity has a
profound social meaning:
to enhance the role and
contribution of rural women
in the work of building new
rural sectors. In 2020,
Nestlé Vietnam continues
to coordinate with the
Central Vietnam Women's
Union to deploy the model
of "trusted women" in the
framework of the 939 /
QD-TTg project of the
Prime Minister to support
women.

In 2020,
Nestlé cleploys
the modlel of

“trusted women.”
in the framework of the
939 | QD—TTg project of

the Prime Minister to
support women.

25 years of enhancing Vietnamese lives | 24
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Promoting decent employment
and diversity

Support the youth for employment opportunity

To help young people around the world,
Nestlé Group launches the "Nestlé needs
YOUth" initiative. By the year 2030, Nestlé
will support 10 million young people around
the world in accessing employment
opportunities and economic development.

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 25
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In Vietnam, with the program "Manage-
ment Trainees & Sales Trainees", Nestlé
Vietnam annually creates employment
opportunities and provide training for
students who have just graduated from

universities. Participating in this program,

qualified young applicants will have the
opportunity to learn and to work in a
professional and dynamic environment,
this is a favorable start to future career
development.

By the year 2030
Nestlé will support
10 million young people
around the world in accessing
employment opportunities and
economic development.
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Stewarding resources for future generations

Nestlé Vietnam realizes this commitment by

v Caring for water

V Safeguarding the environment
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Caring for water

Recognizing the risk of water scarcity and climate
change that are already negatively impacting people
lives, since 2011 up to now, in the Journey of Protection
of Water Resources, Nestlé Vietnam and La Vie
Company have implemented many cooperation
programs with the community to achieve sustainable
socio-economic and environmental development,
focusing on sustainable agriculture, protecting water
resources, and using water efficiently.

Communities Planet  Products

WATER-CARE JOURNEY OF
NESTLE VIETNAM & LA VIE

RESPONSIBLE FARMING

2011

Nestlé Vietham
launched NESCAFE Plan

40% fea

Water saving by coffeefarmers in
NESCAFE Plan

WATER STEWARDSHIP

2019

La Vie Long An became the first
factory in Vietnam to receive AWS
certificate

1)

ALLIANCE FOR
WATER STEWARDSHIP 4

273

Households in Khanh Hau (Long An)
supported by La Vie to access to
municipal water in 2019

RESPONSIBLE MANUFACTURING

-y
30%

Water saving in production by
Nestlé Vietnam factories in 2019
compared to 2010

[T
[T TN T I

s
30% o

Water ratio reduction of La Vie
factories in 2019 compared to 2010

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 28
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Safeguarding
the environment

No waste to landfill

In Vietnam, Nestlé has
been actively implementing
this commitment. Four
factories of Nestlé Vietnam
have completed the goal of
no waste to landfill. Types
of waste produced during
the production process are
recycled and sorted out to
produce animal feed from
residues in food produc-
tion, fertilizer from sludge
and residues, using coffee
ground to burn boilers,
producing building
materials such as brick
recycled from ash and
sand during coffee
production. In addition, the
company annually reduces
22% of CO2 emissions per
ton of product.

Nestlé in Vietnam - 25 years of enhancing Vietnamese lives | 29

Plastics

In April 2018, the Nestlé
Group announced its
ambition to make 100% of
its packaging recyclable or
reusable by 2025. Its vision
is that none of its packag-
ing, including plastics, ends
up in landfill or as litter.
Nestlé believes that there is
an urgent need to minimize
the impact of packaging on
the environment.

In Vietnam, Nestlé Vietnam
and La Vie have actively
implemented this commit-
ment in:

3AS S

e Developing the
packaging of the future

e Building a future
without waste

e Enhancing awareness
and changing behavior
to protect the
environment
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Nestlé Vietnam introduces

for MILO Breakfast Drink

FOLLOWING EUROPEAN
STANDARDS
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Developing
the packaging of the future

In its future packaging
development strategy,
Nestlé Vietnam and La Vie
have reduced or removed
from the list of non-environ-
ment-friendly packaging
materials, to be replaced by
environmental-friendly
materials.

In December 2019, La
Vie launched La Vie glass
bottles in 450ml and
750ml sizes. The
company also plans to
use recycled plastic for
product packaging.

In March 2020, Nestlé MILO
began using paper straws
for its MILO breakfast
product. It is estimated that
in 2020, Nestlé MILO will
put into use more than 16
million paper straws,
equivalent to reducing 6.7
tons of plastic waste. In
addition, other brands such
as NESVITA and Nestlé milk
have also researched and
developed paper straws for
use, with the aim of having
towards 100% of the instant
drink products now using
paper straws.

Nestlé's brands have
researched and
developed paper straws
for use:

Nestle MILO,
NESVITA,
Nestlé Milk, ...
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Building a future
without waste

Nestlé Vietnam and La Vie
are founding members of
the Packaging Recycling
Alliance (PRO Vietnam), a
voluntary non-profit
organization that aims to
promote the collection and
recycling of packaging from
companies in the consumer
goods and manufacturing
industries in Vietnam. PRO
Vietnam has signed a
Memorandum of Under-
standing with the Ministry
of Natural Resources and
Environment to share goals,
vision and responsibilities in
promoting the circular
economy in Vietnam
through mitigation and
classification activities and
collecting and recycling
packaging.

In response to the Plastic
Waste Prevention Move-
ment called by the Ministry
of Natural Resources and
Environment and the Prime
Minister in June 2019,

Nestlé in Vietnam - 25 years of enhancing Vie
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Nestlé Vietnam has signed a
commitment with the
Ministry of Natural Resourc-
es and Environment to fulfill
major goals including:
recycling and reusing 100%
of product packaging until
2025; having 100% of the
factory's waste collected
and sorted at source;
pledging that 100% of
factories do not revert solid
waste into the environment;
and actively guide the
organization and launching
of a movement to collect
disposable plastic waste. By
December 2019, 100% of
Nestlé offices and factories
in Vietnam have accom-
plished the goal of not using
disposable plastic items.

%)

100% of the
factory's waste collected
and sorted at source
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Enhancing awareness and
changing behavior to protect the environment

Project “Give MILO packs a second life”

MILO works with Revival Waste, a social enterprise in
Vietnam focused on the environment, to implement the
project "Give MILO packs a second life". The project
encourages students to participate in collecting used
MILO packaging at schools. The first phase of the project
will be implemented at 400 schools in Ho Chi Minh City
and then expanded to schools in Hanoi.

MILO new packaging

The new design on MILO packaging
launched in February 2020 also
reflects awareness of environmental
protection.

Nestlé Viethnam commits to fulfill major goals

AW Q2

100% of factories Recycling and reusing
do not revert solid waste 100% of product
into the environment packaging until 2025

“Give MILO packs a

second life”

. CUBC THIHANH TRINH XANH
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g

100% of Nestlé offices
and factories in Vietnam
have accomplished

the goal of not using
disposable plastic items.
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mGreen Program

Nestlé Vietham cooperates
with mGreen, a social
enterprise, to carry out the
program "Sorting and
recycling waste at source"
at schools in the urban
area of Vinhomes Central
Park in Ho Chi Minh City.
The project aims to raise
the awareness of students
and parents about waste
separation at source.
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This initiative to carry out
activities of sorting and
collecting recyclables
through mobile applica-
tions (mobile app) has been
included in the subject of
Service Learning in primary
and secondary schools of
the Vinschools network. In
parallel with the implemen-
tation of mobile app for
sorting and collection to
recycle garbage, the school
network has also estab-
lished a team of Vinser &
mGreen environment
ambassadors, including
pupils and teachers, to join
in the collection activities,
sorting waste and promot-
ing the actions from school
to home to spread the
impact of the program. So
far, the project has been
successfully implemented
in the entire Vinschool
network in Ho Chi Minh
City with more than 8,200
students and teachers; it
aims to collect nearly 10
tons of recycled waste.
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Activity for consumers

In June 2019, Nestlé
Vietnam launched a
program to collect and
classify used product
packaging for consumers.
With the message "Small
Action, Big Impact", the
initiative can be seen at
beaches, parks, bus stops,
and convenience stores in
19 provinces and cities.
10,000 consumers
participated in the program,
with more than 13,000
used product packs
exchanged for new
products.
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Activities for Staff
“Nestle Cares” Program

In response to the World
Ocean Day, Nestlé Vietham
and La Vie organized many
activities for employees
and communities to raise
awareness of environmen-
tal protection. In June
2019, Nestlé Vietnam
organized a beach cleaning
and public awareness
campaign called "For a
blue ocean" at Phuoc Hai
beach (Ba Ria-Vung Tau),
with the participation of
more than 250 Nestlé
Vietnamese staff and
families and local people.
In one morning, Nestlé
volunteers collected 1.2
tons of waste, including
900kg of recyclable waste,
and donated 20 sets of
eco-waste bins to the
locality.
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PRODUCTS OF NESTLE IN VIETNAM

NUTRITION FOR CHILDREN BEVERAGE PRODUCTS ICE-CREAM PRODUCTS
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